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Working together to achieve academic excellence and personal potential

DGGS Curriculum Intent:




Our Academic Curriculum is designed to give our students access to the best that has been
thought and said, helping to engender an appreciation of human creativity and achievement. Our
Key Stage 5 curriculum, followed by Year 12 and 13 students, consists of more than 20 subjects
leading to A Level qualification alongside an enhanced curriculum. It is an ambitious and dynamic
curriculum which gives students the opportunity to access knowledge which goes beyond the A
Level specification at Key Stage 5.

Our Academic Curriculum at Dartford Grammar School for Girls aims to ensure that all students:

e Flourish academically and develop their skills and talents as individuals.

e Develop a strong sense of community and responsibility to both ourselves and others.

e Experience challenge and stimulation of their minds through excellent teaching, diverse
learning opportunities, and a rich, balanced curriculum.

e Explore and develop their personal interests though extra-curricular opportunities.

e Reach their potential through personalised and specialist support and guidance.

® Are encouraged to develop as global citizens and to make a significant contribution to the
wider world.

End of Key Stage Expectations:

Our academic Sixth Form curriculum prepares students for higher education (including study at
Oxbridge and other world class universities) and high quality employment. By the end of Sixth
Form, students will have achieved excellent A Level results, be well-rounded and confident
individuals who are well prepared for the next stage of their lives.

Working together to achieve academic excellence and personal potential



MEDIA STUDIES

A Level Specification
The exam board that the students’ study is AQA. Please click here for the MEDIA STUDIES A Level
specification.

Subject Curriculum Intent
In addition to the aims of the A Level specification, our ambitious curriculum for MEDIA STUDIES
at DGGS aims to:

e engage in the in-depth study of media products in relation to the four areas of the
theoretical framework: language, representation, industries and audience.

e study media products from all of the following media forms: television, film, radio,
newspapers, magazines, advertising and marketing, online, social and participatory media,
video games and music videos.

e |earn how to research, plan and construct media products using appropriate technical and
creative skills.

e learn how to evaluate their own practical work.

e learn how to understand codes and conventions of the different platforms (broadcasting,
e-media, print).

e learn how to apply knowledge and understanding when analysing media products and
processes.

® |earn how to increase their knowledge and understanding of media concepts.

e |earn how to develop enquiry, critical thinking and decision-making skills.

e |earn how to develop their knowledge and understanding of contexts and critical media
debates and issues.

Curriculum Summary - Year 12

Content Knowledge (what do we want students to know?) Procedural Knowledge (What do we want students to be

able to do?)

Introduction to Media Representation e Identify and analyse the methods and their effects

e Overview of the terminology and methods used to
create representations in media
Introduction to Media Language
e Understand how media language is used to attract
audiences and communicate ideas
Advertising / Marketing: Score, Sephora, Black Beauty
e Methods used to create representations; use of
media language, advertising techniques,
representation theories
Music Videos: Old Town Road / Ghost Town
e  Music video codes and conventions; use of media
language, genre and narrative; representations of
individuals and groups in music theorist Paul Gilroy;
narrative and representation theories

used to create a range of representations in Media
Analyse how the combination of elements of media
language and representations influence meaning
Understand and identify the codes and conventions
of media forms and products, including the
processes through which media language develops
as genre

Identify and analyse the ideas presented in the close
study products through the use of the theoretical
framework

Working together to achieve academic excellence and personal potential



https://www.aqa.org.uk/subjects/media-studies/a-level/media-studies-7572/specification/specification-at-a-glance

Content Knowledge (what do we want students to know?)

Procedural Knowledge (What do we want students to be
able to do?)

Newspapers: Daily Mail / The Guardian
e Understand newspaper codes and conventions, use
of media language and representations to reflect the
social and political context of the paper
Radio: War of the Worlds / Newsbeat
e Audience targeting and response, theories;
e industrial context and theories

Content Knowledge (what do we want students to know?)

e |dentify and analyse the use of media language to
recreate meaning and representations across the
various close study products

e Analyse the effect of codes and conventions and
how they are subverted across the various genres

e |dentify and analyse the methods and their effects
used to create a range of representations in media
whilst considering the social, historical and political
context

e Analyse how developing technologies affect media
language, production, distribution and circulation

e Understand and apply audience theories to analyse
how audiences are targeted and their responses
across the close study products

e Understand and analyse how conglomerates /
ownership effects the content, ideology, values of
the close study products

e |dentify and analyse the ideas presented in media
through the use of the theoretical framework

Procedural Knowledge (What do we want students to be
able to do?)

Magazines: GQ
e Use of media language, genre and narrative; codes
and conventions of magazines; audience targeting;
industrial context; representational, feminist and
industrial theories
Film: Blinded by the Light
e Understand the production, distribution, circulation
of an independent film; industrial theorists:
Hesmondhalgh, Curran &Seaton, Lunt & Livingston
Videogames: Sims Freeplay/Horizon Forbidden West (2022)
e Understand representations and use of media
language to create meaning; narrative,
representation and feminist theories

Coursework
e Create a cross media production and statement of
intent

e |dentify and analyse representations across the close
study products

e Understand and apply relevant theory to the close
study products

e Identify and analyse how audiences are targeted and
their responses across the media products

e Identify and analyse the industrial context for each
product and apply relevant theory

e  Plan, research and create original cross media
productions, demonstrating an understanding of
how representations, language, audience awareness
and industry context are used to create meaning.
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Curriculum Summary - Year 13

Content Knowledge (what do we want students to know?)

Procedural Knowledge (What do we want students to be
able to do?)

Videogames: Horizon Forbidden West
e Understand representations and use of media
language to create meaning; narrative,
representation and feminist theories
Magazines: GQ / The Gentlewoman
e Use of media language, genre and narrative; codes
and conventions of magazines; audience targeting;
industrial context; representational, feminist and
industrial theories
Online, Social, participatory media: The Voice / Taylor Swift
(Social Media presence)
e Understand representation and use of media
language;
e audience targeting and theories; development of
publishing institutions
Coursework
e Create a cross media production and statement of
intent

Content Knowledge (what do we want students to know?)

e Identify and analyse representations across the close
study products

e Understand and apply relevant theory to the close
study products

e Understand and identify the codes and conventions
of media forms and products, including the
processes through which media language develops
as a genre

e Understand and analyse how conglomerates and
independent ownership affects the content,
ideology and values of the close study products

e Identify and analyse how audiences are targeted and
their responses across the media products

e Use planning and research to create original cross
media productions demonstrating an understanding
of how representations, language, audience
awareness and industry context are used to create
meaning

Procedural Knowledge (What do we want students to be
able to do?)

Television: The Killing / No Offence

e Understand representations and use of media
language;

e Understand how audiences are targeted and the
television industry audience, narrative and feminist
theories

Exam Revision
e Exam practice / technique

Content Knowledge (what do we want students to know?)

e Understand how representations are created, by
whom and the use of stereotyping

e Understand and apply audience theories to analyse
how audiences are targeted and their responses
across the close study products

e Identify and analyse the industrial context for each
product and apply relevant theory

e Analyse how developing technologies affect media
language and their responses to changes in
consumption of media

e Identify and analyse the ideas presented in media
through the use of the theoretical framework

Procedural Knowledge (What do we want students to be
able to do?)

Exam based revision of Close Study Products
e Exam practice / technique

e  Practice and revision of theoretical framework and
close study products
o Refinement of exam technique
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